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UNITED STATES DISTRICT COURT
DISTRICT OF MARYLAND
ALLEGIS GROUP, INC.,
Civil Action No.: 1:21-cv-2900

Plaintiff,
v.
YouTube, LLC, and
JOHN DOES NOS. 1-7
Defendants.

COMPLAINT
Plaintiff Allegis Group, Inc. (“Allegis Group” or “Plaintiff”), by and through undersigned
counsel, files this Complaint (“Complaint”), and avers and asserts the following claims against
Defendants YouTube, LLC (“YouTube”) and John Does Nos. 1-7 (“YouTubers” or
“Scammers”):
INTRODUCTION
1.

Over the past several months, Allegis Group has suffered – and continues to

suffer – irreparable harm to its public image, brand, and reputation as direct consequence of
YouTube’s decision to promote and legitimize a pervasive and injurious fraud occurring on its
platform, as perpetrated by the Scammers.
2.

This fraud – often and dubiously referred to by the Scammers as “the Allegis

App” (the “Scam”) – has occurred through videos posted on the YouTube platform by the
Scammers. The Scam is an attack on Allegis Group’s brand, good will, and reputation. It is also
an attack on innocent individuals worldwide.
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3.

The Scam occurs when the YouTubers impersonate Allegis Group in order to

deceive other users into using their application (“App”) based on the false promise that they will
receive much more money in return for participating. Once the unsuspecting user sends money,
he or she becomes a victim of the Scam and no money is ever returned.
4.

YouTube is not the sole perpetrator of the Scam. Unknown co-conspirators play a

role. But YouTube actively contributes materially to the Scam by promoting and legitimizing it,
while ignoring Allegis Group’s repeated demands for action.
5.

The Scam has been replicated many times over by numerous John Does. Each

passing day brings new iterations of the same essential fraud, leaving countless victims in its
wake. While Plaintiff cannot know the precise number of defrauded individuals, the scope of the
harm is vast. Thousands of people have viewed the Scam and, upon information and belief,
many have made payments with no return.
6.

The Scam has irreparably harmed Allegis Group’s brand and reputation. By

infringing on Allegis Group’s protected trademarks, the Scam fosters the false belief that Allegis
Group is the proponent of or is affiliated with the Scam.
7.

Allegis Group has repeatedly demanded that YouTube take action to stop the

Scam and prevent further harm. Since the Scam surfaced on YouTube in April of this year,
Allegis Group has taken various steps to have the relevant YouTube links taken down, but to no
avail.
8.

First, Allegis Group worked through its Information Technology (IT) vendor

ZeroFox (“ZeroFox”) to file a Trademark Complaint through YouTube’s policy and program
(https://support.google.com/youtube/contact/trademark_complaint). That Trademark Complaint
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(“TM Complaint 1”) was filed by ZeroFox in June of this year, immediately after Allegis Group
discovered the infringement.
9.

When YouTube refused to take action in response to TM Complaint 1, Allegis

Group’s counsel filed another Trademark Complaint pursuant to YouTube’s policy and program
(“TM Complaint 2”) on or about July 6, 2021 [Case: 24-1137142]. See Exhibit A.
10.

YouTube again refused to take action, suggesting more than ten (10) weeks later

on September 21, 2021, that Allegis Group may want to file a Counterfeit Complaint pursuant to
YouTube’s

policy

and

program

for

the

same

(https://support.google.com/youtube/contact/counterfeit_complaint).
11.

On or about September 24, 2021, Allegis Group’s counsel filed a ‘free form’

Counterfeit Complaint with YouTube (as opposed to filing by weblink) (the “Free Form
Counterfeit Complaint”). That same day, YouTube responded, yet again refusing to take action
despite that YouTube itself recommended that Allegis Group submit the Free Form Complaint.
See Exhibit B.
12.

YouTube has repeatedly refused to take any action to stop the Scam and prevent

further harm, even where the same scheme is replicated time and again on its platform, and it
possesses the technical capabilities to do so.

YouTube’s responses have been woefully

inadequate and incomplete. As a result, Allegis Group continues to suffer harm to its reputation
and good will established over more than twenty (20) years of continuous use of its name.
13.

YouTube regularly touts its robust tools for their ability to self-regulate content on

its platform, which purportedly include “cutting-edge machine learning technology” and a
sprawling network of human reviewers. But in this case, faced with a pervasive and clear
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trademark infringement, YouTube chose, and continues to choose, to contribute to the Scam
rather than help its victims.
14.

YouTube’s affirmative support of the Scam and its refusal to stop the fraud

undermines YouTube’s public commitments. YouTube’s Community Guidelines purport to ban
“scams,” which are defined as “[c]ontent offering cash gifts, ‘get rich quick’ schemes, or
pyramid schemes[.]” As an example of an impermissible “scam,” YouTube cites content that
“make[s] exaggerated promises, such as claims that viewers can get rich fast.” YouTube’s
Community Guidelines thus bar precisely the sort of content at issues in this case. Yet YouTube
has refused Allegis Group’s repeated demands for action and instead enables the Scam to
flourish.
15.

YouTube’s refusal to take remedial action compels Allegis Group to seek relief

from the Court. The Court should compel YouTube to fulfill its legal obligations, to discontinue
its unlawful conduct, and to prevent further irreparable harm to Allegis Group’s brand and
reputation, which, in turn, will prevent further financial injury to the individuals who are duped
by the Scam. Absent a court order obligating YouTube to act, the Scam will undoubtedly
continue to flourish and create countless more victims.
THE PARTIES
16.

Plaintiff Allegis Group is a Maryland Corporation with its principal place of

business located at 7301 Parkway Drive, Hanover, Maryland 21076.
17.

Defendant YouTube is a Delaware Limited Liability Company with its principal

place of business at 901 Cherry Ave., San Bruno, California 94066.
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JURISDICTION AND VENUE
18.

Through this Complaint, Plaintiff asserts claims against Defendants that arise

under the Lanham Act of 1946, as amended, 15 U.S.C. § 1051, and under Maryland Common
Law.
19.

This Court has subject matter jurisdiction over Plaintiff’s federal claims pursuant

to 28 U.S.C. §§ 1331, 1338 and 1367 because the matter in controversy involves a federal
question of trademark law.
20.

The Court has supplemental jurisdiction over Plaintiff’s pendant state law claims

under 28 U.S.C. § 1367(a) because the state law claims arise out of a common nucleus of
operative facts as the federal law claims.
21.

Venue is also proper in this District pursuant to 28 U.S.C. § 1391(b).
FACTUAL BACKGROUND

A. Allegis Group’s Success and The Value Of Its Marks.
22.

Allegis Group began its operations in 1983 as Aerotek, Inc., an international

talent management firm headquartered in Hanover, Maryland.
23.

Allegis Group is the largest privately held talent management firm in the world,

with over five hundred (500) locations on four (4) continents.
24.

Allegis Group provides the following services: personnel placement, recruiting,

talent advisory services, project management services, Information Technology (IT) services,
and software development and technical support services (the “Services”).
25.

As of 2018, Allegis Group had $13.4 billion in revenue and 19,000 employees.

26.

Allegis Group owns a family of trademarks registered in the United Stated Patent

and Trademark Office, as well as International Registrations, all used in connection with
providing the Services, including: Allegis Group’s ‘Triangle A’ Mark (shown below), U.S. Reg.
5
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No. 5603361; ALLEGIS GROUP, U.S. Reg. No. 4179461; ALLEGIS, U.S. Reg. No. 4179460;
ALLEGIS GROUP (typed drawing), U.S. Reg. No. 2516311; International Registration No.
1426647 (Australia; European Union; United Kingdom; India; New Zealand; Philippines;
Singapore); International Registration No. 1122265 (Australia; China; Singapore); International
Registration No. 1293381 (Philippines; Switzerland; India; Japan; New Zealand); International
Registration No. 2016053717 and 201653719 (Malaysia); International Registration No.
1769798 (Canada); International Registration No. 001924414 (EU).

The ‘Triangle A’ Mark
27.

The terms “ALLEGIS” and “ALLEGIS GROUP” are registered with the U.S.

Patent and Trademark Office (“USPTO”) as standard character marks, such that the single word
mark protects the phrase regardless of the font, size, or color used.
28.

The mark ALLEGIS GROUP has been registered with the USPTO since 2001,

and Allegis Group began using that mark with customers in connection with “[p]ersonnel
placement and recruitment for temporary and permanent positions” at least as early as March 1,
2000, as set forth in U.S. Trademark Registration 2,516,311 (the “’311 Registration”).
29.

The mark ALLEGIS has been registered with the USPTO since 2012, and Allegis

Group began using that mark with customers in connection with “Employment agency services,
namely, filling the temporary and permanent staffing needs of businesses…[e]xecutive recruiting
6
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services; Human capital management outsourcing services; [and] [p]ersonnel management…” at
least as early as March 1, 2000, as set forth in U.S. Trademark Registration 4,179,460 (the “’460
Registration”).
30.

The ‘Triangle A’ mark has been registered with the USPTO since 2018, and

Allegis Group began using that mark with customers in connection with “Employment agency
services, namely, filling the temporary and permanent staffing needs of businesses…[e]xecutive
recruiting services; Human capital management outsourcing services; [and] [p]ersonnel
management…” at least as early as August 31, 2018, as set forth in U.S. Trademark Registration
5,603,361 (the “’361 Registration”).

Copies of the ‘311, ‘460 and ‘361 Registrations are

attached hereto as Exhibit C.
31.

Allegis Group’s brand and marks, including but not limited to the marks shown

and described in ‘311, ‘460 and ‘361 Registrations (collectively, the “Allegis Marks”), define
Allegis Group’s identity and are at the core of how the company represents itself to the public.
32.

The registrations of the Allegis Marks constitute prima facie evidence of their

validity and conclusive evidence of Allegis Group’s right to exclusive use of its marks in
connection with its goods and services.
B. The YouTube Platform.
33.

YouTube is a video-sharing platform that generates $15 billion in annual revenue,

making it one of the internet’s largest publishers. YouTube’s primary source of revenue comes
from selling ads to third parties. Although these ads come in several varieties, the source of
revenue is essentially the same: YouTube profits from its users (which YouTube calls ‘creators’).
34.

YouTube enables its users to view, post, and comment on video content. All of

this occurs on YouTube’s platform, hosted at www.YouTube.com.
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35.

A YouTube “creators” – the term for users who post videos – can also set up a

“channel,” making it easier for users to find all of a creator’s content in one place. These
channels allow creators to develop a following. The most popular YouTube channels have
amassed more than one hundred million subscribers worldwide. Because of this reach, YouTube
is a valuable tool for reaching vast audiences.
36.

YouTube has robust tools to self-regulate content on its platform. There is no

doubt that YouTube is capable of identifying, flagging, and removing fraudulent content,
including content similar to the kinds of videos at issue in the Scam. YouTube regularly touts
these capabilities and, in particular, highlights its ability to use these tools to detect misleading
and fraudulent scams.
37.
practices

YouTube’s Community Guidelines purport to bar “scams” and “other deceptive
that

take

advantage

of

the

YouTube

community.”

https://www.youtube.com/howyoutubeworks/policies/community-guidelines/.

See

Included

in

YouTube’s definition of “scams” is “content offering cash gifts, ‘get rich quick’ schemes, or
pyramid schemes (sending money without a tangible product in a pyramid structure).” As an
example of a prohibited scam, YouTube cites content that makes “exaggerated promises, such as
claims that viewers can get rich fast,” promotes “cash gifting or other pyramid schemes,” or is
“dedicated to cash gifting schemes.” YouTube claims that if content violates this policy, it will
“remove the content.”
38.
technology

In YouTube’s own words, it uses and relies upon “a combination of people and
to

flag

inappropriate

content

and

enforce

these

https://transparencyreport.google.com/youtube-policy/removals?hl=en.
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include “over 150 academics, government partners, and NGOs.” And its technologies include
“cutting-edge machine learning.”
39.

YouTube is also a “core product and platform” of Google, which employs a

“global team of over a hundred PhDs, data scientists, engineers, and researchers” that “constantly
monitor

and

analyze

traffic”

on

behalf

of

YouTube.

See

https://www.google.com/ads/adtrafficquality/how-we-prevent-it/.
C. The Scam Thrives on YouTube.
40.

Since April 2021, YouTube has allowed the Scammers to use one or more of the

Allegis Marks without Allegis Group’s permission in connection with promoting and providing
‘goods and services.’
41.

At core, the Scam involves YouTube channels and accounts that impersonate

Allegis Group for the purpose of promoting a fraudulent and fictitious App and an “easy way to
get money or referral commission.”
42.

The Scam typically proceeds as follows. The Scam begins when an unknown

third party creates a new YouTube account or channel, or takes control of an existing one.
Where a new YouTube account or channel is created, the third party will use various social
media platforms to drive organic traffic to the account. Some of these third parties also buy
fraudulent ads from YouTube to drive traffic to the new account or channel. Alternatively, a
third party may avoid the need to generate traffic altogether by taking over an existing YouTube
channel or account-often via a spear-phishing attack on the legitimate owner. The accounts
targeted by such attacks are popular, often having hundreds of thousands, if not millions, of
subscribers.
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43.

Under either approach, YouTube itself – via its algorithmic recommendations, its

account verification tools, and its sale of fraudulent ads that target interested viewers – is
instrumental in driving traffic to these account and channels.
44.

Once the new YouTube account is up and running with traffic – or the third party

has established control over an existing, popular YouTube account – the Scam begins in earnest.
45.

Specifically, these YouTube channels and accounts are then used to impersonate

Allegis Group. This is achieved through the misuse of Allegis Group’s protected marks (i.e., the
Allegis Marks). The channels and accounts often take Allegis Group’s name, prominently
utilizing the ‘Triangle A’ Mark. For example:

46.

To add credibility to this deception, these YouTube accounts and channels display

the Allegis Marks. This deceives and confuses YouTube users into believing these fraudulent
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accounts are, in fact, the “official” channels of Allegis Group, or are sponsored by or affiliated
with, Allegis Group.
47.

Once the accounts have deceived users by impersonating Allegis Group, the

channels start to post Allegis Group related video content. Superimposed across these videos is a
message instructing viewers on how to learn more about utilizing the application to deposit
money and earn money for each referral. For example:
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48.

After the victim downloads the App and sends money, the money is received and

they never receive anything in return, thereby becoming a victim of the Scam.
49.

At least two of the YouTube videos involved in the Scam have received over one

thousand (1,000) views, and one of them received over two thousand three hundred (2,300)
views.
13
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50.

The Scammers presently operate over seven (7) YouTube channels, each with its

own video, as set forth below:
a. https://www.youtube.com/watch?v=pTWDkVq2xuQ
Creator/Channel: kavishwar sadar
Video Title: “Allegis apk best earn application”
Posted: April 22, 2021
Views [on 10/13/2021]: 85
b. https://www.youtube.com/watch?v=r8qR6hBMEhA
Creator/Channel: study with p. d
Video Title: “How To Make Money With Online App
Posted: April 23, 2021
Views [on 10/13/2021]: 101

”

c. https://www.youtube.com/watch?v=3hiIWe-Ayi8
Creator/Channel: SAHBAJ EARNING
Video Title: “Allegis app withdrawal proof ! allegis app withdrawal process ! allegis app
withdrawal kaise kare”
Posted: April 20, 2021
Views [on 10/13/2021]: 1,122
d. https://www.youtube.com/watch?v=6nos_sHCK7c
Creator/Channel: TechSider
Video Title: “Expired : Allegis app full detail and withdrawal proof, Earn daily 26rs plus
refferal commision”
Posted: April 19, 2021
Views [on 10/13/2021]: 221
e. https://www.youtube.com/watch?v=0c_b5DPK28Q
Creator/Channel: Gopal earning tips
Video Title: “Allegis App payment proof,Sign up|,Allegis app full details”
Posted: April 17, 2021
Views [on 10/13/2021]: 593
f. https://www.youtube.com/watch?v=yto7lj5Vm2g
Creator/Channel: sk filmy scenes
Video Title: “Allegis group//allegis real or fack//allegis earning money”
Posted: April 7, 2021
Views [on 10/13/2021]: 1,207
g. https://www.youtube.com/watch?v=SiGL_wQmzpA
Creator/Channel: Razz tech
Video Title: “ALLEGIS App ।। How to Earn Money Allegis Task । Allegis App se
grabbing kar ke paise kaise kamaye ”
14
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Posted: April 19, 2021
Views [on 10/13/2021]: 2,342
D. YouTube Uses The Allegis Marks To Popularize The Scam.
51.

Instances of the Scam have been effective, regularly garnering thousands of views

or live viewers. This is not an accident. Rather, it is the product of YouTube’s highly – effective
algorithmic approach to content. YouTube’s algorithms “decide what people watch on YouTube
70% of the time.” And more than 81% of YouTube users say they often rely on YouTube’s
algorithms for content recommendations.1
52.

As YouTube describes it, the algorithm is a “real-time feedback loop that tailors

videos to each viewer’s different interest.” YouTube decides which videos will get suggested to
individual users and which videos are displayed in response to a user’s search. YouTube’s goal
is thus two-fold: “find the right video for each viewer, and get viewers to keep watching.”2
53.

YouTube’s algorithm depends, in large part, on keyword associations. For

example, if a user searches for “baseball,” YouTube will return a range of videos that, based on
YouTube’s algorithm, relating in some manner to baseball. Such search results may include, for
example, content about the San Francisco Giants, the latest popular videogame, or a video
showcasing a new high-performing type of baseball bat.
54.

In the context of the Scam, YouTube has used the Allegis Marks to extend the

reach of the Scam. YouTube’s algorithm has used the Allegis Marks to present and recommend
fraudulent content (i.e., instances of the Scam) to users who run searches on YouTube for
legitimate phrases or terms (i.e., for “Allegis” or “Allegis Group”). Thus, a YouTube user who
1

P. Cooper, How the YouTube Algorithm Works in 2021? The Complete Guide, HOOTSUITE (June 21,
2021), available at https://blog.hootsuite.com/how-the-youtube-algorithm-works/ (last visited October 14,
2021).
2

Id.
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searches for legitimate content relating to “Allegis” will often instead receive fraudulent content
that promotes the Scam.

This is a direct function of YouTube’s algorithms and content-

recommendation tools, which associate the Allegis Marks with broader, and more generic terms.
55.

Without YouTube affirmatively recommending instances of the Scam to its users,

the harm produced by the Scam would have been substantially reduced.
E. YouTube Has Actual and Constructive Knowledge of The Scam, But Refuses To
Stop It.
56.

Since the Scam began, Allegis Group has submitted several demands to YouTube

that relate directly to the Scam, including TM Complaint 1, TM Complaint 2 and the Free Form
Counterfeit Complaint. These demands asserted trademark infringement and included links to
the following YouTube videos:







57.

https://www.youtube.com/watch?v=pTWDkVq2xuQ
https://www.youtube.com/watch?v=r8qR6hBMEhA
https://www.youtube.com/watch?v=3hiIWe-Ayi8
https://www.youtube.com/watch?v=6nos_sHCK7c
https://www.youtube.com/watch?v=0c_b5DPK28Q
https://www.youtube.com/watch?v=yto7lj5Vm2g
https://www.youtube.com/watch?v=SiGL_wQmzpA

YouTube refused to even consider these demands, thereby allowing the Scam to

be perpetrated unabated. YouTube’s bias towards inaction and its decision to reject all demands
is entirely unjustifiable.
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COUNT I
TRADEMARK INFRINGEMENT UNDER 15 U.S.C. § 1114 (SECTION 32 OF THE LANHAM ACT)

AGAINST ALL DEFENDANTS

58.

Plaintiff repeats and re-alleges Paragraphs 1 through 57 as if fully set forth herein.

59.

Plaintiff owns several highly valuable trademarks, including, but not limited to,

the Allegis Marks.
60.

The Allegis Marks are valid and subsisting.

61.

The Allegis Marks define Allegis Group’s identity and are at the core of how the

company represents itself to the public.
62.

YouTube and the Scammers, without Allegis Group’s consent, have used the

Allegis Marks, in promoting the Scam to users who YouTube knew would engage with the
content. Specifically, YouTube’s algorithm uses key words – in this case, Allegis Group’s
protected marks such as “Allegis” and “Allegis Group” – to target Scam videos to unsuspecting
YouTube users.
63.

YouTube and the Scammers’ use of the Allegis Marks was intended to deceive.

Moreover, YouTube and the Scammers’ use of the Allegis Marks is likely to cause, and in fact
caused, significant confusion, as evidenced by the large number of victims claimed by the Scam.
64.

By rejecting Allegis Group’s demands for takedown of the videos, YouTube

directly infringes upon the Allegis Marks.
65.

YouTube and the Scammers are thus liable for trademark infringement under

Lanham Act § 15 U.S.C. § 1114.
66.

Plaintiff has been damaged by the actions of YouTube and the Scammers, and

will continue to experience damage to its reputation and goodwill if the Defendants’ actions are
not enjoined by this Court.
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WHEREFORE, Plaintiff Allegis Group requests judgment against Defendants YouTube
and the Scammers for monetary damages, interest, reasonable attorneys’ fees, costs, and such
further relief as the Court deems proper.
COUNT II
CONTRIBUTORY AND VICARIOUS TRADEMARK INFRINGEMENT UNDER 15 U.S.C. § 1114
(SECTION 32 OF THE LANHAM ACT)

AGAINST DEFENDANT YOUTUBE

67.

Plaintiff repeats and re-allege paragraphs 1-66 as if fully set forth herein.

68.

The Scammers have created fake accounts to infringe Allegis Group’s valid and

protected trademarks. These fake accounts and their channels prominently display the Allegis
Marks, creating the false and misleading impression to YouTube users that they are official
Allegis Group accounts.
69.

These fake accounts display and use and therefore directly infringe upon the

Allegis Marks.
70.

The Scammers use of the Allegis Marks has caused actual customer confusion.

This confusion has led individuals to fall victim to the Scam because they mistakenly believed
these accounts to be legitimate and formally affiliated with Allegis Group. This confusion will
continue absent a court order.
71.

YouTube has actual knowledge of specific instances of trademark infringement

related to the Allegis Marks, but has failed to take remedial action.
72.

YouTube has actual knowledge of several of instances of Scam-related

infringement because Allegis Group has sent YouTube several trademark-related takedown
demands. Yet these accounts, nevertheless continue to infringe, despite Allegis Group sending
repeated trademark-related notices to YouTube.
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73.

Moreover, YouTube has constructive knowledge over all instances of Scam-

related infringement because YouTube has specific, contemporary knowledge over which
accounts and channels are likely to infringe on the Allegis Marks. YouTube has a roadmap for
identifying accounts that use the Allegis Marks to create an ‘App’ that perpetrates the Scam.
YouTube possesses this roadmap by virtue of having received several trademark-related
takedown notices from Allegis Group.
74.

YouTube directly controls and monitors the instrumentality used by the

Scammers to infringe the Allegis Marks. That instrumentality is the YouTube platform, which
hosts, displays, filters, and develops in part the infringing accounts and videos.
75.

Upon information and belief, YouTube can and regularly does remove accounts,

channels, and videos from its platform for trademark infringement.
76.

Upon information and belief, YouTube monitors its platform for trademark

infringement through algorithms and human review.
77.

Despite its knowledge and ability to ban trademark infringers and remove

infringing content, YouTube continues to provide its platform and services to the Scammers.
78.

YouTube thus is liable for contributory trademark infringement, based on the acts

of direct infringement by the Scammer, under Lanham Act § 15 U.S.C. § 1114.
79.

YouTube is also vicariously liable the direct trademark infringement of the

Scammers under Lanham Act § 15 U.S.C. § 1114.
80.

Plaintiff seeks injunctive relief to halt YouTube’s contributory infringement,

which irreparably harms Plaintiff, and Plaintiff has no adequate remedy at law.
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WHEREFORE, Plaintiff Allegis Group requests judgment against Defendant YouTube
for monetary damages, interest, costs, reasonable attorneys’ fees, and such further relief as the
Court deems proper.
COUNT III
UNFAIR COMPETITION UNDER 15 U.S.C. § 1125 (SECTION 43 OF THE LANHAM ACT)

AGAINST ALL DEFENDANTS

81.

Plaintiff repeats and re-alleges Paragraphs 1-80 as if fully set forth herein.

82.

The Allegis Marks are used in commerce in the United States.

83.

The Allegis Marks are associated exclusively with Allegis Group.

84.

The Allegis Marks operate as indicators of source and/or origin, particularly when

used in interstate commerce. Moreover, the Allegis Marks have acquired distinctiveness via
secondary meaning.
85.

Defendants’ use of the Allegis Marks in connection with the offering of goods

and/or services through the YouTube platform is likely to cause confusion.

In particular,

Defendants’ use of the Allegis Marks on the YouTube platform in connection with the offering
of goods and/or services is likely to cause confusion and mistake and to deceive consumers as to
the source, origin, or sponsorship of such goods and services. Consumers seeing goods and/or
services offered under the Allegis Marks will believe that such goods and/or services are
sponsored by, associated with, or otherwise affiliated with Allegis Group.
86.

Defendants’ current use of the Allegis Marks, and planned future use of the

Allegis Marks on the YouTube platform, constitutes infringement of the Allegis Group’s
common law rights in the Allegis Marks, in violation of Section 43(a) of the Lanham Act, 15
U.S.C. § 1125(a).
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87.

By reason of the foregoing, Allegis Group is entitled to injunctive relief against

Defendants, restraining them from further acts of infringement of the Allegis Marks and, after
trial, recovery of any damages (to the extent calculable) proven to have been caused by reason of
Defendants’ aforesaid acts.
WHEREFORE, Plaintiff Allegis Group requests judgment against Defendants YouTube
and the Scammers for monetary damages, interest, reasonable attorneys’ fees, costs, and such
further relief as the Court deems proper.
COUNT IV
UNFAIR COMPETITION UNDER MARYLAND COMMON LAW

AGAINST ALL DEFENDANTS

88.

Plaintiff repeats and re-alleges Paragraphs 1-87 as if fully set forth herein.

89.

Plaintiff owns and enjoys common law trademark rights in the Allegis Marks in

the State of Maryland and throughout the United States.
90.

The Allegis Marks operate as indicators of source and/or origin, particularly when

used in interstate commerce. Moreover, the Allegis Marks have acquired distinctiveness via
secondary meaning.
91.

Defendants (YouTube and the Scammers), through their use, display and copying

of the Allegis Marks, have without authorization, in connection with their goods and/or services
in commerce, made or contributed to the making of false designations of origin, false or
misleading descriptions of fact, and/or false or misleading representations of fact, which are
likely to cause confusion, mistake, or to deceive as to the affiliation, connection or association of
Defendants with Plaintiff, and/or as to the origin, sponsorship or approval of Defendants’ goods
and services in violation of the common law of the State of Maryland.
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92.

The use of the Allegis Marks by Defendants in connection with providing services

has caused and is likely to continue to cause actual confusion among the public who believe,
contrary to the fact, that said services are provided by or emanate from, or are otherwise
sponsored or approved by, Allegis Group, in violation of the common law of the State of
Maryland.
WHEREFORE, Plaintiff Allegis Group requests judgment against Defendants for
monetary damages, interest, costs, reasonable attorneys’ fees, and such further relief as the Court
deems proper.
Dated: November 11, 2021
Respectfully submitted,
SAUL EWING ARNSTEIN & LEHR
LLP
/sherryhflax/
By:

Of Counsel:
Darius C. Gambino, Esq.
SAUL EWING ARNSTEIN & LEHR LLP
1500 Market Street, 38th Floor
Philadelphia, Pennsylvania 19102
Tel: (215) 972-7173
Darius.Gambino@saul.com
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